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Research on the Governance Path of Online Public Space
YIN Lu
( Institute of Social Development Henan Academy of Social Sciences Zhengzhou 450002 China)
Abstract: The online public space is of the characteristics of openness interaction and

decentralization but the “publicness”

created by the technology stays at the tool level. It is self-inclusive and
potential and has not realized socially conscious publicity particularly the nature of publicity has not really
unfolded which has both positive and negative effects. Therefore to achieve real publicity means governance
in practice and promoting the online public space from “self-inclusive publicity” to “self-conscious publicity ”.
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